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The entrepreneurship models in existence in Sri Lanka are often based on the
assumptions of n-Ach and personality trait theory. In this paper we describe empirical
research into entrepreneurial motivations in Sri Lanka that addresses the neglect of socio-
cultural factors. The research was exploratory, embracing the philosophy of subjectivism
and an inductive qualitative methodology. Our findings suggest that entrepreneurial
motivation in Sri Lanka is rooted not in a need for individual achievement, but in the
conscious or unconscious need to satisfy a sense of social intimacy. The emphasis on
social power, social relations and collectivism create a setting for entrepreneurial
motivation in Sri Lanka that drives almost directly counter to western ideologies of
entrepreneurial motivation.
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